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(36 hrs per ECTS) 
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Language of 

Instruction  

Russian / English  

Course 

Requirements 

Native Russian / At least B2 English 

Course Overview The management of business operations for an organization that 

conducts business in more than one country.  

International management requires knowledge and skills more than 

normal business expertise, such as familiarity with the business 

regulations of the nations in which the organization operates, 

understanding of local customs and laws. 

Factors Contributing to Fast Growth of International Business  

Increase in and expansion of technology.  

 Development of services that support international business.  

Growing consumer pressures.  

Increased global competition.  

Changing political situations.  

Expanded cross-national cooperation. 

Learning Outcomes  • One Will Learn…  

- …what globalization is and how it has evolved over time. 

- …current international business and economic development.  

- …which forces drive globalization.  

- …pros and cons of globalization.  

- …theories on trade.  

- …why companies go global.  

- …how to approach a case study. 

Course unit contents • Factors Contributing to Fast Growth of International Business  

• Forces of Globalisation 

• Cost forces of globalization 

• Market forces of globalization 

• Political and Government Issues 

• Competitive forces 

• Technological forces 

Course Structure 

 

• Total number of contact hours  

- Lectures: 18 hrs  (9 lectures) 

- Seminars: 18 hrs  (9 seminars)  

- Individual consultations: `1 hr 

• Self-study: 150 hrs 

Teaching methods Discovery learning, cooperative learning, practical learning. 

Grading System Grading is based on the activities covered with each activity. The total 



(including segment 

percentage) 

of all is 70% 

Final course project / Oral examination. The total of the final is 30% 
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